
 

 

Children are naturally curious about how the world around them works. Unfortunately, for most youngsters that desire to 

learn about science is never properly nurtured. And while most of us are not destined to be Albert Einsteins or Marie 

Curies, a basic knowledge of science is helpful in life. Not to mention, if taught properly, science is very exciting and a lot 

of fun. Luckily, today’s kids have The Young Scientists Club to stimulate their natural curiosity for science.  

Started in 1999 by Esther Novis, a mother of five and a Harvard graduate with degrees in biology, The Young Scientists 
Club began as a summer science camp for her 5-year-old son. Friends from other parts of the country told Novis they felt 
cheated that their kids couldn’t go, so she packaged the experiments and sent them off. The idea for a science 
subscription service was born! 

The subscription kits, priced at $16.94, including shipping, are now mailed monthly to thousands of children around the 
world. Over time, educational and toy retailers began requesting science kits tailor-made for their stores and the 
subscription science kits were packaged into 12 Science Sets, each with three sequential kits. These sets can now be 
found in retail stores worldwide. 

The Science Adventure Series is the company’s second line of consumer products. Evolved from its original Science Sets 
there are currently eight award-winning and incredibly popular titles in its Adventure Science Series. Novis describes her 
products as being “fun and engaging hands-on science games, activities and experiments that are accompanied by age-
appropriate information.” 

In early 2007, The Young Scientists Club introduced The Magic School Bus Series science kits. The inventive series won 
multiple awards in its first year including two Parents’ Choice Foundation Awards, and a place on Dr. Toy’s Top 10 
Educational Toy List. New in 2012 was the first-ever mailed home The Magic School Bus Science Club subscription 
series. In 2013, The Young Scientists Club introduced a license with Scholastic’s Clifford the Big Red Dog, which meant 
its science kits are age-appropriate for as young as 3 years old. Moms and kids reacted with great enthusiasm. New 
products for 2014 include Math Explosion, a game that teaches math facts in a fun way using an exploding volcano, and 
The Magic School Bus Engineering Lab, an introduction to engineering for young scientists. 

Under Novis’ direction, all of The Young Scientist Club’s products are high-quality science kits that provide hands-on 
science fun combined with a true educational science exposure. Novis feels that most of the science products on the 
market today target older children and mainly boys and, in addition, are more arts and crafts activities than real science. 
So, she decided to make her own science kit line. 

All of the Young Scientists Club’s products are designed for younger children (ages 3 -12). The sets appeal to both boys 
and girls and are hands-on fun while also very educational. All the kits are developed and tested on target age children in 
The Young Scientists Club’s summer science camps. All of its products are created and designed by a team of Harvard 
graduates, scientists, educators, and parents with one purpose in mind – to combine fun and fascination with quality and 
learning in each and every product. 

Visit www.theyoungscientistsclub.com/history.html for a detailed history of the company. 

Award-Winning Science Kits for Kids!  

 

http://www.theyoungscientistsclub.com/aboutus.html

